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“Every election has
different campaigns and
every campaign has
different needs.”

“Technology can do
many things to
campaigns but it surely
can't win elections.”

“Technology, however,
has nevertheless
emerged as a significant
tool for campaigning as
shown in 2008 U.S.
presidential elections.”
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Growth is universal across all countries
31% to 82% global reach seen in all markets

Lowest difference between markets of any social media platform
Range 63% - 99%

Very high frequency medium
717 weekly reach

Reach among total population comparable with broadcast media
In Metherlands almost 509 of all 16-54s are watching video

Yolume of users worldwide is vast
Estimated 294m users

Watching Video Clips Wave 3
“Thinking about using the Internat, which of the following have you ever done?™ —
“Watching Wideo Clips" Active Internat Universe
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YaHoO! nielsen

Net Index Study Highlights (Oct-Nov 2008)

# 28% of Filipinos in National Urban Philippines have
accessed the Internet in the past months.

= 5% access the Internet everyday.

& Filipino Internet users are likely to be below 29 years
old, single, and are better educated.

@ Internet use is not restricted in big cities like NCR.
Other cities are experiencing Internet growth: 35% In
CDO have accessed the Internet in the past month.
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YaHoO! nielsen

Net Index Study Highlights (Oct-Nov 2008)

& Filipino Internet users are more likely to be opinion
leaders and early adopters compared to traditional
media consumers. They are likely to be
iIndividualistic, trend conscious, willing to pay for
guality products and are tech-enthusiasts.

& Internet usage is particularly higher amongst the
younger segments. 50% of those below 20 years old
(10-19 y.o.) have accessed the Internet in the past
months.
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YaHoO! nielsen

Net Index Study Highlights (Oct-Nov 2008)

Place of Access In the
past 3 months (%)

At Internet cafes 1
At Home a7
At Office 7
At Schoaol )

Internet Café users (%)

SEC ABC1 21
SEC C2 27
SEC DE 81
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YaHoO! nielsen

Net Index Study Highlights (Oct-Nov 2008)

Activity Monthly
(%)
Used email 63
Used instant messengers 63
Used search 58
Played games online 53
Visited a social networking site 51
Read blogs 42
Down-/uploaded digital photos on photo sharing sites 33
Worked on personal blog 32
Listened to internet radio 28
Down-/uploaded music files online 25
Reads news onlineg on internal portals or other news sites 24
Internet SMS 23

Conducted online banking transactions

Purchased producis online
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F Online audience is representative of all voters.

The Internet has changed the way voters use
media and make decisions. The rules about
communicating with them are being reinvented.

F The power in campaigns is shifting from
candidates to voters.

F “Internet is not yet the persuasion and message
tool that TV is.”

Source: PUBLICUS
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F Power of Word of Mouth: While 30-Sec spots will
remain central means of persuasive
communication, there is recognition already of
the power of individuals to influence one
another.

I Rise of Consumer Control: Ddepending on who
you ask, TV viewers with digital video recorders
skip between 60% and 99% of ads.

F Push vs. Pull: More than 95% of adult Internet
users use search engines to find information.

Source: PUBLICUS
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“The rise of the Internet as a
powerful medium for campaign
communications points to the
Increasing political importance of
the Net Generation.”

The Net Generation is a term for voters between
the ages of 18 and 27 who grew up with e-mail
accounts, instant messaging buddies, cell
phones and Google. Their world is seeped in
technology, and they expect the same from
campaign communications.
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#Getting your campaign online .
4Building or acquiring database .

#Mapping the terrain, support base
and political movements.
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Getting Your Campaign Online

@ Web site that provides voters with the opportunity
to take action.

@ Web site designs and features that serve your
campaign needs.

@ Web site that meets the challenges and dynamics
of your campaign.

@ Web site that generates voter interests like
merchandising or online store.

@ Build support with social networking capabillities.
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3 Tiers of Campaign Web Sites

Tier One

Web sites that offer the basic information such as candidate
profile, articles, contact information, and volunteer sign-up.
Tier Two

Web sites that also offer blogs, video, audio, RSSf eeds, and
downloads.

Tier Three
Web sites with social networking capabilities such as team
building or fund-raising campaigns.

Source: The Bivings Group
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Building Your Database

@ Acquire basic Comelec data — POP & CVL.

@ Start the build up of your database from
contacts, supporters, assets, and allies.

@ Tell your staff, volunteers, and supporters to

collect basic voter data as part of their campaign
activities.

@ Make sure that campaign events and activities
form part of your database.
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Building Your Database
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Mapping the Political Battlefield

@ Establish political arena — Territorial jurisdictions
and boundaries.

@ Tag important landmarks — Polling places,
transport hubs, commercial areas, health
facilities, government centres, etc.

@ Take advantage of Google Maps, when
available.

@ Visualize data through thematic maps.
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Mapping the Political Battlefield
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Mapping the Political Battlefield

Important Landmarks

1. Commercial Entities
Educational Entities
Government Entities
Health Entities
Religious Entities
Transportation Entities
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Mapping the Political Battlefield
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4 Manage campaign relationships .
4 Manage campaign organization .
4 Track political events and activities

# Build support base - alliances, volunteers,
assets and supporters.

# Track election results .
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Manage Campaign Relationships

@ Allow update of voter information

@ Track voter data like preferences, issue

positions, and even detalls of contacts with
them.

@ Allow individual or mass contacts with voters
through mailing and SMS tools.

@ Generate reports and statistics.
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Manage Campaign Relationships
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Manage Campaign Staff — Intranet

@ Allow multiple users to enter and access
iInformation in different locations (Intranet
technology)

@ Allow working functionality for your entire

campaign team such as —

@ Message boards and discussion forums

@ E-Mail accounts and activity logs

@ Task manager

@ Online calendar and candidate scheduling

@ Uploading and downloading of documents and multimedia
@ Cross-referencing and cross-validating capabilities.



Manage Campaign Staff — Intranet



Track Political Events and Activities



Build Support Base



Track Election Results



_ _ “Political campaigns
4Mail services aren’t won through

: mastery of the issues
#Fax services but through skillful

4+E-mall services management of the
4SMS services media.
4Call centers
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# Select the technology suitable to your
organizational capabilities and technical
environment.

# Preferably outsource your technology
requirements.

# Select a service provider with proven track record.

# Take advantage of ‘Software-as-a-Service’ (SaaS)
option.
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